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MUD-WORTHY

Sake-Up Diesl

THE KITCHEN IN PRINT [ GCI MAGAZINE, 2008 ]

MAKE-UP DESIGNORY AND THE KITCHEN COLLABORATIVE
were featured in GCI (Global Cosmetic Industry) Magazine in
the December issue in its Street Level section. The article
outlined the recent relaunch of the MUD product line and the
strategy behind the new brand look.

~“KITCHEN
[ COLLABORATIVE ] T 818.766.8126 www.kitchencollaborative.com



MUD-WORTHY

Make-Up Designory (MUD), the professional |l
cosmetics school and product line, redesigned
and relaunched its brand
with help from marketing
and design firm The o -
Kitchen Collaborative. ... [l W\
With a new iconic é{mﬁg
word mark, cleaner
packaging emphasizing color-coded products, more modern
storefronts featuring bold graphics and photography, lighter visual
displays and a redesigned Web site with simpler navigation options,
MUD is focusing on a value-added educational experience for its
customers. www.mudshop.com
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